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Customer: Arcadia

Business focus: Fashion retailer
Location: Across UK

Klarna solution: Online consumer finance

Fashion innovator Arcadia
is fFirst in the UK with online
consumer finance from Klarna

Arcadia is one of the world’s leading fashion retailers, employing a staggering 35,000 people in the UK,
Europe and North America.

The Arcadia Group brands include a string of high street greats, including: Dorothy Perkins, Evans, Miss Selfridge,
Topshop, Topman and Wallis. With more than 2,500 outlets in the UK, the group also has concessions in department
stores such as Debenhams, Selfridges and House of Fraser.
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http://www.missselfridge.com/
http://www.dorothyperkins.com/
http://www.topshop.com/
http://www.topman.com/
http://www.wallis.co.uk/
http://www.evans.co.uk/
http://www.burton.co.uk/
http://www.outfitfashion.com/
https://www.arcadiagroup.co.uk/
https://www.klarna.com/uk/

Hassle-free online
consumer financing

With an easy IT integration into the existing
Arcadia payment flow, Klarna has been able
to help boost business in just a few months.

The consumer application for credit is seamlessly
built into Arcadia’s checkout, so shoppers never
leave the brand’s website and the decision is made
in real-time. Unlike other consumer financing
applications, Klarna is streamlined to only a few
steps with minimal information gathered from
the shopper.

Arcadia has been able to improve consumer

purchasing power, which in turn has proven

to drive a huge increase in Average Order Value
of 80% - 90% when compared to other payment
types. Klarna also handles the customer risk,
so that Arcadia always gets paid immediately for
goods purchased.

Klarna solutions

Consumer finance is part of the Klarna portfolio,
which also includes a complete online checkout
and Pay later. Klarna consumer finance can be

easily integrated into a merchant’s existing online
checkout and specific terms can be customised to
meet the business needs of the retailer. European
merchants who use Slice it consumer financing see
average order values 60% higher compared with
orders placed using other payment types.
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